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Exploring men's evolving eyewear styles, this issue highlights how frames are
becoming a powerful tool for personal expression and individuality.
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2BB: and Centennial Optical have partnered with the simple goal of giving
back. A portion of these frame sales will go to Fighting Blindness Canada (FBC).
FBC, is the largest charitable funder of vision research in Canada. For more than
50-years, FBC has contributed critical funding for the development of
sight-saving treatments and cures for blinding eye diseases.
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Learn more about Learn more about
FBC and your impact! the brand and the
bothers behind it!



