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Exploring men's evolving eyewear styles, this issue highlights how frames are
becoming a powerful tool for personal expression and individuality.
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FEATURE

Visionaries with

HEART

Four remarkable men transforming lives through vision and unwavering dedication.

BY EVRA TAYLOR

n the optical industry,
there are many moving
stories of people whose
sight has been restored
through life-changing
procedures, and the
professionals who mike that
possible. This profile leatures
four extraordinary men in the
industry whose personal slories
are inspirational and whose
commilment Lo making «
ditference goes above and

bevond their call of duty.

Bryan and
Bradford Manning:
Two Blind Brothers

In New York, Bradford and Bryvan Manning,
“co-brothers’ and co-founders of 'T'wo Bhind
Brothers, are on a mission 1o cure blindness
At the age ol seven, the brothers were old
thist they'd go blind as a result of Stanzard’s

Disease, a rare congenital form of macular

degeneration tor which there is no cure
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As occurs with many vare diseases, there Sean 5y'vestre:

was o lone delay i recciving an accursie

diagnosis which, for many prople, would MObIIe VlSlon
have meant a life defined by limittions and Ca re C| ' N IC

disability. The Manning family. however,
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terview with the American Foundation for

the Blind

. Bryvan credited his pares
j

helping him and his brother adopt a “never
give up’” attitude. “We were super fortunate
1o have, from a young age, such phenom- amc 1@ ‘ass tunate in his

en yvou're an adult 4 with a mission to provide

enal parents because s
and you recesve this type of diagnosts, you
can cope with it. You have an ability 1o un-
derstand what might be happening to von e Vision

But as a seven-year-old, you have no clue { s first and only full
So we took all of our cues Irom onr parents mabile vision care clinic

I'herr cor nsure tt

stant, steadfast message was, ves

this 15 momge o be a challenge. bur it's not

10 define vou,” remarked Bryan.

gomy

The brothers parcuts wld them, Your visu-
al impadrment may be a disabilivy, bat vou'nc
guitg o overconne i The challenges you'ic

o the «

10 have will make vou beter and stroneor

Cxperic cultics you're g

That message has resonaced doough the

brotiers” souls ever sinee., Tl wever forgey

swhen §was i high school, 1 was @ brand

new schoal, no oo there kneow ane and T just

ring the clinic

dlicdn’t want 10 be the blind kid. Just for om
day, I wanted no onc w know, Aod I had vide
Ul -u'._h vision al tu e such te Propc
pre haebly coulda™ vdl wad they kind of got rates t

1o know me a hivde beuer,” stated Brvan example
Now, decades later, the brothers are on teelingin'l

a mission 10 cure blindness throngh thei

luxury clothing line. Seventy percent of
their employees are visually impaired anc
da all of the cur and sew manufactunng
I'heir goal is 10 ||-"|v| ose the gap by

at makes a difference

funding research
’ll‘.'lll«' 'u'nIAl are\s -\ul:.'n |“v"l).l: I:I
I'he brothers’ message 1. “Your greatest

reat gift’
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In Spring 2024, in partnership with

Centennial Optical, the brothers linched
the 2BB: framg

elements 1o encompiss the brand cthos

aturing tactle

CLOn

feel the dillerence’. Exvery frame indudes

braille dots on the temples (which mean the

“2" or “B” in braillc alphabet), allowing the
coisumeer Lo canmn I' 'l“.li'l I .Lll‘\‘l‘ 1 ol

belping 1o find & cure Tor blindness
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