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Alcon
Alcon is an eyecare device company with I

ClearVision Optical

Founded in 1949 by Fred Friedfeld, ClearVision

maentary busnosm in surgical and vision care, Tho
company, | d in G S land and in
Fort Worth, Texas in the U.S., operates in more than
50 countries and serves patients in more than 140
countries. They research, develop, manufacture,
distribute, and sell a wide range of eyecare prod-
ucts for eyecare professionals and their patients, in-
cluding contact lenses. “Tony Monaco (from Alcon)
consistently provides us with great care and has
helped with marketing,” said Eric Rettig, Mountain
View Eye, Altoona, Pa, "He knows our practice well
and is constantly locking out for our best interests.”
www.alcon.com

Bausch + Lomb

Bausch + Lomb is a medical equipment and

PP pany that develops and sells prod-
ucts for vision caro. consumer health care, sur-
gery and phar Is. The pany has
more than 400 products in its portfolio, includ-
ing contact lenses, lens care products, eyecare
products, ophthalmic pharmaceuticals, over-
the-counter products, and ophthalmic surgical
d and i its. Bausch + Lomb has
North American operations in Bridgewater N_J.
and in Vaughan, Ontario. The company oper-
ates in three segments: vision care, surgical
and ophthalmic ph icals, "B+L is alway
responsive to requests in a timely manner and
is ecologically minded through their contact
lens and packaging program,” said Jonah Ber-
man, OD, FAAO, New York, N.Y. "They consis-
tently provide ding consumer prod *
www.bausch.com

Charmant Group

With more than 60 years of history, Charmant was
founded in Japan in 1956 by Kacru Horkawa. Now
with subsidiaries in the United States, Europe and
China, the company is known as a pioneer in pro-

Optical celebrates 75 years of designing and dis-
tributing eyewear and sunwear. Headquartered in
Hauppauge, N.Y, this privately held company dis-
tributes its collections throughout North America
and 20 other countries around the world. ClearVision
has been recognized as a "Best Company to
Work for in New York State” for nine years and
provides affordable frames in a wide variety of li-
censed and proprietary brands to its customers.
www.cvoptical.com

Design Eyewear Group

Headquartered in Denmark and with branches in
over a dozen countries including the United States,
Design Eyewear Group represents a portfolio of
nine diverse eyewear brands with a focus on dy-
namic design, innovation and trend. These nine
brands-FACE A FACE, WOOW, Kilsgaard, ProDe-
sign, ALIUM, Inface, Charles Stone New York, Wil-
liam Morris London and Nifties-are all uniquely
positioned and target different segments of con-
sumers, giving Design Eyewear Group a wide va-
riety of frame offerings for all partners. Design is
the heart of Design Eyewear Group’s mission.
www.designeyeweargroup.com/en

Europa Eyewear

Family owned and operated since 1977, indepen-
dence is a foundmg principle of Euopa Eyewear,

pany igns and some of
tho industry’s most wellknown independent eye-

As a global leader in the eyeglass lens business with
renowned expertise in lens design and freeform
surfacing technology, the company has a presence
in over 50 countries. A passion for collaboration and
innovation are at the heart of Hoya’s dedication to
its customers, providing them with the products and
tools to successfully run their practi including a
robust portfolio of lens options, AR coatings, train-
ing and education tocls. One remarked
on Hoya's superior lab customer service: “In an
industry where reliability and efficiency are para-
mount, Hoya labs shine as a beacon of excellence.”
www.hoyavision.com

InMode

InMode Ltd., develops, manuf; and markets
platforms that harness novel radio-frequency (RF)
bned technology 1o enable new emerglng minimal-

and i isting surgical
procedum InMode offers a comprehewvo line of
platforms across several categories of surgical spe-
cialty including a new treatment for dry eye that uses
an intense pulsed light (IPL) therapy device called
Optilight. IPL defivers gentle pulses of light to the
skin around the eyes, which may help reduce inflam-
mation and improve the stability of the eyes” tear
film. “The company offers top-notch product training
over Zoom and during in-person training sessions,”
according to Mei Fleming, OD, Lafayette, Calif.
www.inmodemd.com

LAmy America

Wholly owned by ILG (International Luxury
Group), LAmy America offers a wide selection

wear brands including State Optical, A Op-
tical, Scott Harris, Cinzia and more, many of which
are handcrafted in Europa's state-of-the-art factory
in Vernon Hills, Ill. Established by industry visionar-
ies Alan and Cynthia Shapiro, the company remains
staunchly dedicated to independ,

sionals and the roles they play in thecr communities.
Customers note the excellent service provided by its
sales reps and the personable assistance they offer in

cessing high-quality titanium ey , while staying
strong to its original Japanese values. Charmant
distributes licensed brands such as Eddie Bauer,
ELLE, Isaac Mizrahi New York and Esprit, and in-
house brands including Aristar, Charmant Titani-
um Perfection, Minamoto and Line Art Charmant.
www.charmant.com

ding and g the best frame options.
www.europaeye.com

Hoya Vision Care

A

of f from globally renowned brands and
house brands. Their rep ives are extreme-
ly dedicated and go above and beyond to pro-
vide unparalleled and outstanding customer ser
vice. “Brandi Holcomb is such a pleasure to work
with,” noted one optician. “She is always so help-
ful and keeps us up-to-date with new products.”

Marcolin

With 15 branches worldwide and over 150 distri-
bution partners in more than 125 countries, Mar
colin has established itself as one of the worlds

For over 75 years, Hoya Vision Care has f
meaningful partnerships with eyecare professionals.

leadi P since its f g in
Vonm luly in 1961 Today, Marcolin designs and
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